SEO Foundations

with David Booth

#1

PROMPT:

What are some potential keywords a local ice cream parlor would want to target for SEO?

RESPONSE:

Alocal ice cream parlor should target specific keywords relevant to both the business and

location. Here are some keywords that could be considered for an SEO strategy:

1. Product and Service:

Vegan ice cream [Location/Town/City/State]
Gluten-free ice cream [Location/Town/City/State]
Organic ice cream [Location/Town/City/State]
Gourmet ice cream [Location/Town/City/State]
Handcrafted ice cream [Location/Town/City/State]
Ice cream sundaes [Location/Town/City/State]
Ice cream cones [Location/Town/City/State]
Frozen yogurt [Location/Town/City/State]

Ice cream cakes [Location/Town/City/State]
Homemade ice cream [Location/Town/City/State]
Artisan ice cream [Location/Town/City/State]
Soft serve ice cream [Location/Town/City/State]
Ice cream flavors [Location/Town/City/State]
Gelato near me [Location/Town/City/State]

Dairy-free ice cream [Location/Town/City/State]

2. Reviews and Testimonials:

+ Customer favorite ice cream [Location/Town/City/State]

Ice cream [Location/Town/City/State] testimonials

Best ice cream reviews [Location/Town/City/State]
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3. Event-Specific and Seasonal:
+ lce cream birthday parties [Location/Town/City/State]
+ lce cream catering [Location/Town/City/State]
+ Ice cream truck rental [Location/Town/City/State]

« Ice cream for corporate events [Location/Town/City/State]

Summer ice cream deals [Location/Town/City/State]
+ Holiday ice cream specials [Location/Town/City/State]

« Valentine’s Day ice cream [Location/Town/City/State]

4. Location-Specific:
+ Ice cream parlor in [Location/Town/City/State]

+ Localice cream [Location/Town/City/State]

Ice cream [Location/Town/City/State] reviews

« Top ice cream places in [Location/Town/City/State]

Ice cream [Location/Town/City/State] hours
+ [Location/Town/City/State] ice cream

+ Bestice cream in [Location/Town/City/State]
« Ice cream near [Landmark/Area]

+ [Neighborhood] ice cream shop

5. Customer Experience and Convenience:
« Ice cream delivery [Location/Town/City/State]
+ Online order ice cream [Location/Town/City/State]
+ Ice cream loyalty programs [Location/Town/City/State]
+ lce cream coupons [Location/Town/City/State]
« Student discounts ice cream [Location/Town/City/State]
+ Kids-friendly ice cream shop [Location/Town/City/State]
« Family-friendly ice cream places [Location/Town/City/State]
« Romantic ice cream date [Location/Town/City/State]
+ Late-night ice cream [Location/Town/City/State]

+ lce cream with outdoor seating [Location/Town/City/State]
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6. Unique Selling Points and Specialties:
« lce cream made from scratch [Location/Town/City/State]
« Ice cream with locally inspired flavors [Location/Town/City/State]
+ Locally sourced ice cream ingredients [Location/Town/City/State]

+ Eco-friendly ice cream shop [Location/Town/City/State]

These are ideas for keywords that customers might search for when looking for an ice cream
shop, focusing on what makes this ice cream parlor unique.

#2

PROMPT:

Can you organize the following SEO keywords into categories or themes?
Ice cream shop

Homemade ice cream

Ice cream flavors

Gelato near me

Artisan ice cream

Dairy-free ice cream

Ice cream parlors

Soft serve ice cream

RESPONSE:

Here are some categories to consider for organizing the provided SEO keywords into themes:

1. Keywords for Unique Selling Points:
+ Locally sourced ice cream ingredients
+ Eco-friendly ice cream shop [Location/Town/City/State]
+ Ice cream made from scratch

+ lce cream with locally inspired flavors

2. Keywords for Competitors:
+ Ice cream shop like [Competitor] in [Location/Town/City/State]

+ Alternative to [Competitor] ice cream [Location/Town/City/State]
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3. Keywords for Online Presence:
+ Ice cream delivery [Location/Town/City/State]
« Ice cream near me online order

+ Ice cream parlor online menu [Location/Town/City/State]

4. Seasonal and Event-Specific Keywords:
+ Summer ice cream deals
+ lce cream catering [Location/Town/City/State]
+ Ice cream truck rental [Location/Town/City/State]
+ Holiday ice cream specials
+ Ice cream birthday parties
« |ce cream festivals in [Location/Town/City/State]
« Valentine’s Day ice cream specials

« |ce cream for corporate events [Location/Town/City/State]

5. Niche and Specialty Keywords:
+ Vegan ice cream [Location/Town/City/State]
+ Gluten-free ice cream [Location/Town/City/State]
+ Organic ice cream [Location/Town/City/State]
+ Keto ice cream near me
+ lce cream with unique flavors [Location/Town/City/State]
« Gourmet ice cream [Location/Town/City/State]
+ lce cream cake [Location/Town/City/State]

« Handcrafted ice cream [Location/Town/City/State]

6. General Ice Cream Keywords:
+ Bestice cream near me
+ lce cream shop
« Homemade ice cream
« Ice cream flavors
+ Gelato near me

« Artisan ice cream
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« Dairy-free ice cream
+ Ice cream parlors
 Soft serveice cream
» |lce cream cones

» Frozen yogurt

+ Ice cream sundaes

7. Location-Specific Keywords:
+ [Location/Town/City/State] ice cream
+ Bestice cream in [Location/Town/City/State]
« Ice cream near [Landmark/Areal]
+ [Neighborhood] ice cream shop
+ Ice cream parlor in [Location/Town/City/State]
+ Localice cream [Location/Town/City/State]

+ [Location/Town/City/State] ice cream delivery

Ice cream [Location/Town/City/State] reviews
+ Top ice cream places in [Location/Town/City/State]

+ |ce cream [Location/Town/City/State] hours

8. Keywords for Different Audience:
« Kids-friendly ice cream shop
« Romantic ice cream date [Location/Town/City/State]
« Family-friendly ice cream places [Location/Town/City/State]
+ lce cream with outdoor seating [Location/Town/City/State]

« Late-night ice cream [Location/Town/City/State]

9. Keywords for Promotions and Offers:
+ Ice cream discounts [Location/Town/City/State]
« Buy one get one ice cream [Location/Town/City/State]
+ Ice cream loyalty programs [Location/Town/City/State]
« Student discounts ice cream [Location/Town/City/State]

« Ice cream coupons [Location/Town/City/State]
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10. Keywords for Reviews and Testimonials:
+ Bestice cream reviews [Location/Town/City/State]
« Customer favorite ice cream [Location/Town/City/State]

+ Ice cream [Location/Town/City/State] testimonials

#3

PROMPT:

Can you provide anchor text and the best internal linking opportunities for seo for the site
https://explorecalifornia.org/ and the tours page?

RESPONSE:

The site Explore California can benefit from an effective anchor text and linking strategy.
With respect to SEO, here are some suggestions:

1. Activities Page

Anchor Text:

« “California adventure activities”
« “Guided tours for [Activity]”

«+ “Activity-based tours in California”
Internal Linking Opportunities:

+ Mention specific tours related to each activity listed and link to the tours page.

« Include a section “Find tours by activity” that links to relevant tours.

2. Blog

Anchor Text:

“Best tours in California”

+ “Top California tour experiences”

+ “Explore California tours”

+ “Recommended California tours”
Internal Linking Opportunities:

+ Within relevant blog posts, link to specific tours that complement the content.

« Create a sidebar widget with links to the tours page under “Recommended Tours.”
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https://explorecalifornia.org/
https://explorecalifornia.org/

3. Homepage

Anchor Text:

« “California adventure tours”
+ “Explore California”
« “Best California tours”

« “California travel experiences”
Internal Linking Opportunities:

« Link from sections describing popular activities or destinations in California.

+ Add a “Popular Tours” section on the homepage with links to the tours page.

4. FAQs Page

Anchor Text:

+ “Learn more about our tours”
+ “Frequently asked questions about tours”

+ “Tour booking details”
Internal Linking Opportunities:

« Include links in questions related to tour bookings, pricing, and itinerary.

+ Create a section for detailed tour information linking back to the tours page.

5. Destinations Page

Anchor Text:

» “Tours in California destinations”
» “Guided tours in [Destination Name]”

« “California tours by destination”
Internal Linking Opportunities:

« Link to the tours page from each destination’s detailed description.

« Create a sidebar or a footer with a list of available tours in each destination.

6. About Us Page

Anchor Text:

« “QOur California tours”
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« “Learn about our tours”
+ “Tour experiences”
Internal Linking Opportunities:

« Mention tours as part of your services and link to the tours page.

+ Highlight team-led tours or unique tour experiences.

7. Contact Us Page

Anchor Text:

+ “Book a tour”

« “Contact us for tours”

+ “Inquire about our tours”
Internal Linking Opportunities:

+ Add links to the tours page in context like “For booking inquiries, visit our tours page.”

+ Include a call-to-action section for tour bookings linking to the tours page.

8. Tour Pages

Anchor Text:

+ “More tours in California”

+ “Seeall our tours”

+ “Browse additional tours”
Internal Linking Opportunities:

+ Link to other tours from each tour page under a “You might also like” section.

« Create an internal navigation system linking to related tours.

9. Special Offers Page
Anchor Text:
+ “Discounted tours in California”
« “Special offers on tours”
+ “Tour deals”
Internal Linking Opportunities:
+ Link to the tours page when mentioning special tour deals or promotions.

+ Add a “Explore Tours” button to guide users to the tours page.
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10. Sitemap
Anchor Text:
+ “Tours”
« “California tours”

« “Explore our tours”
Internal Linking Opportunities:

+ Ensure the tours page is listed prominently in the sitemap.

+ Create a section that directly links to the tours page.

11. Footer Links

Anchor Text:

« “California Tours”
« “Guided Tours”

« “Explore Tours”
Internal Linking Opportunities:

+ Add persistent links to the tours page in the footer for easy access from any page.

+ Include a call-to-action like “Book a Tour” linking to the tours page.

Best Practices for Anchor Text and Internal Linking:

1. Descriptive and Relevant: Ensure anchor text is descriptive and relevant to
the content of the tours page.

2. Natural Integration: Integrate links naturally within the content to avoid
appearing spammy.

3. Diverse Anchor Text: Use varied anchor text to cover different keyword
opportunities and prevent over-optimization.

4. Link to Related Content: Link to the tours page from related pages to provide
context and value to the user.

#4

PROMPT:

Can you find any anchor text that contains irrelevant terms such as “click here”?
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RESPONSE:

For SEO, a best practice is to avoid using irrelevant anchor text such as “click here.” Instead, anchor
text should be a reflection of the relevant content it links to. Generally, avoid things like:

+ “Click here”
+ “Read more”
+ “More info”
« “This link”

+ “Here”

Recommendations for the “Explore California” Website

1.

Homepage:
« Instead of “Click here for tours,” use: “Explore our California tours”

+ Instead of “Read more about tours,” use: “Learn more about our guided tours in California”

. Activities Page:

« Instead of “Click here for more,” use: “Explore tours for hiking, wine tasting, and more”

+ Instead of “More info,” use: “See all adventure tours in California”
Blog Page:
« Instead of “Read more about tours,” use: “Top California tours you shouldn’t miss”

« Instead of “Click here to learn more,” use: “Discover the best California tours”
FAQs Page:
+ Instead of “Click here for more,” use: “Learn more about our tour packages”

« Instead of “Read more,” use: “Find answers about our California tours”

. Tour Pages:

« Instead of “Click for more tours,” use: “Browse all our California tours”

+ Instead of “More info,” use: “See other tour options in California”

Special Offers Page:
« Instead of “Click here for discounts,” use: “Discover special offers on our tours”

+ Instead of “More info here,” use: “View current tour deals and discounts”

Destinations Page:
+ Instead of “More info on tours,” use: “Discover tours available in [Destination Name]”

+ Instead of “Read more,” use: “Find guided tours in [Destination Name]”
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8. About Us Page:
+ Instead of “Learn more,” use: “Explore our unique California tours”

+ Instead of “Click here,” use: “Find out more about our tour offerings”

9. Contact Us Page:
« Instead of “Click here for tour bookings,” use: “Contact us to book your California tour”

« Instead of “More details here,” use: “Get details on booking a tour with us”

10. Sitemap:
« Instead of “Click here for tours,” use: “View all California tour options”

+ Instead of “Read more,” use: “Explore our complete tour listings”

11. Footer Links:
« Instead of “Click here,” use: “Explore our California tours”

+ Instead of “More info,” use: “Find out about our guided tours”

#5

PROMPT:

Can you provide me with link building opportunities for this website as well?

RESPONSE:

Link building can help with SEO by increasing domain authority and relevant, qualified
website traffic. Here are some suggestions for the Explore California website:

1. Local Tourism Boards and Websites
Opportunity:

+ Get listed on official tourism and city websites that often link to local businesses.
Action Steps:

« Contact local tourism boards such as Visit California and offer to be included
in their directory.

+ Provide them with compelling content or brochures that they can link to from
their website.
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Examples:

« Visit California: The official state tourism board’s website.

« San Francisco Travel: The official tourism website for San Francisco, which lists
recommended tours.

2. Social Media Influencers
Opportunity:

+ Collaborate with travel influencers who can share your tours with their audience,
potentially linking back to your website.

Action Steps:

+ Reach out to influencers who focus on travel and California destinations.

« Offer them a free tour or a special experience in exchange for a review and link.
Examples:

« Instagram Influencers: Many travel influencers feature blog links in their
profiles or posts.

 YouTube Travel Vloggers: They can provide links in the video description to your tours.

3. Content Marketing
Opportunity:
« Create high-quality, shareable content that other websites will want to link to.
Action Steps:
+ Develop detailed guides, infographics, and blog posts about California travel and tours.
« Promote these resources through social media and outreach to relevant websites.
Examples:

« Ultimate Guide to California Tours: A comprehensive guide that could attract
backlinks from travel sites.

» Best Time to Visit California: An infographic that visualizes travel tips, making it
highly shareable.
4. Press Releases
Opportunity:

« Issue press releases about new tours, special events, or partnerships to attract
media coverage and backlinks.
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Action Steps:
+ Write a compelling press release and distribute it to media outlets and PR websites.

« Highlight unique aspects of your tours that would interest journalists and bloggers.

Examples:
* PR Newswire: Use this service to distribute your press releases to a wide audience.

» Local News Outlets: Contact local news websites for feature stories on your tours.

5. Travel Blogs and Websites

Opportunity:
+ Reach out to travel bloggers and websites for guest posting opportunities or to get
your tours mentioned in relevant articles.

Action Steps:
« Offer to write guest posts about unique California tour experiences.

+ Suggest collaboration where they can review or experience one of your tours in

exchange for a backlink.

Examples:
» Nomadic Matt: A highly popular travel blog where guest posts or mentions can
significantly increase visibility.
» The Blonde Abroad: Another prominent travel blog that features destination guides

and travel experiences.

6. Partnerships with Local Businesses

Opportunity:
+ Collaborate with hotels, restaurants, and other local attractions for mutual

backlinks and promotion.

Action Steps:
« Partner with hotels to include your tours in their recommended activities section.

« Work with local restaurants to offer joint promotions that are mentioned on

their website.

Examples:
« Kimpton Hotels: Known for featuring local attractions and tours on their websites.

« California Wine Tours: Collaborate to offer package deals, with reciprocal links

on both websites.

LEARNING
130f15

SEO Foundations with David Booth



7. Online Travel Forums
Opportunity:

« Participate in travel-related forums and communities where you can share your
expertise and link back to your website.

Action Steps:
+ Answer questions related to California travel on forums like TripAdvisor and Reddit.
+ Share your tour experiences and subtly include links to your website where relevant.
Examples:

« TripAdvisor: Engage in the forums section and provide valuable insights with a link
to your tours.

 Reddit: Participate in subreddits like r/travel or r/California, sharing useful
information and linking to your site.
8. Educational Institutions
Opportunity:
» Collaborate with schools, colleges, and universities for educational tours and field trips.
Action Steps:

« Offer special rates or custom tours for educational institutions.

+ Request a backlink from their website or newsletter in return for providing
educational resources.

Examples:

« California Universities: Many have travel and recreation sections where they can list
local tour companies.

« High Schools: Some schools maintain resources for field trip planning that could
link to your tours.
9. Travel Directories
Opportunity:

+ Get listed on travel aggregator websites and directories that compile information
about tours and attractions.

Action Steps:
+ Submit your website to directories like Lonely Planet and Yelp.

 Ensure your listing is detailed and includes a direct link to your tours page.
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Examples:

« Lonely Planet: Known for listing local tours and experiences.

« Yelp: Creating a business profile with links to your tours can drive traffic and
build backlinks.

10. Guest Articles on Relevant Sites
Opportunity:

« Write guest articles for websites that cover travel, lifestyle, and California tourism.
Action Steps:

« Pitch article ideas to editors of relevant websites.

+ Include a link back to your tours page within the article.
Examples:

» Matador Network: Accepts guest posts related to travel experiences.

« Travel + Leisure: Often features articles on unique travel experiences, including tours.
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